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Preface

This book consists of four chapters. Chapter One explores a background of the
topic, the significance of the book, the definitions of the main terms used
throughout the book, and a review of related literature, which comprises four
sections: these are, (a) the impact of culture on intercultural teams; (b) the role of
HRD professionals and their contributions; (c) the concept of competency; and
(d) studies related to cross-cultural competencies. Chapter Two describes the
methods used to collect, analyze, and organize the comprehension provided in
this book. Chapter Three reports what has been discussed with many individuals
in international automotive companies in Eastern Thailand. Chapter Four
discusses critical aspects of intercultural work environment, and offers
recommendations for further investigations.
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